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Recreational Land Development Preference Survey

Background of Research Project

In May and June of 1970 there was considerable feature article space in
Wisconsin newspapers devoted to design and selection of recreational home
sites in a manner more consistent with concern for the natural environment
and ecological limitations of recreational areas. At the same time, the
Inland Lake Renewal and Shoreland Management Demonstration Project® was
attempting to convince selected developers of the marketability and profit-
ability of unconventional land development methods which would conserve
northern Wisconsin water resources. To advance the latter objective, it
was thought that newspaper readership might respond to the pressure of
vacation site news items and advertising and the popular momentum of ecology
issues by responding to a short newspaper questionnaire, a survey device
generally unsuccessful unless related to a spec1f1c product or prize.

Therefore, an attempt was made by real estate students in the Graduate

School of Business University of Wiscon81n to‘tonduct a preference study

of potential recreation site buyers via the'Milwaukee Journal, the Milwaukee
Sentinel, the Appleton Post, and the Green Baz,Press—Gazette. The question-
naire, which appeared in the Sunday editions‘'of the above newspapers, was to
have been placed in close proximity to a recreational site series appearing
in the Milwaukee Journal or a feature story of a similar topic in the other
papers. The newspapers failed to do so and the questionnaires were buried

on various pages of the Sunday edition. The return of the 110 usable res-
ponses as a percent of total circulation was disappointingly low, but the
singular lack of success leaves untested the premisec that consumer research
might be accomplished by tying a survey questionnaire to a feature article.
All the mnewspapers seemed frightened that the University was somehow com-
promising the feature writer or meddling in the distinct areas of responsi-
bility between editorial and advertising layout and since the space for the
questionnaire was paid for at normal advertising rates the advertising depart-
ment prevailed over the questionnaire. The feature writer of one newspaper
did ask the reader to return the questionnaire that was to be contiguous with
the article but the '"questionnaire advertisement' was then located elsewhere
in another section of the paper by the advertising department.

The technique of the questionnaire was to pose a problem with a solution
and then ask for specific judgments about the solution, keyed to a series
of articles prepared by Oliver Witte of the Milwaukee Journal on lake lot
development practices.

Questionnaire Land Development Problem and Proposal

A full facsimile of the ‘ad-space-questionnaire' is provided in Appendix A.
It was built around the following problem statement and hypothetical solution.

PROBLEM: Lakeshore lots are expensive and are in short supply. Most
northern Wisconsin acreage is dotted with small lakes, streams, bogs,

*This is a joint venture of the University of Wisconsin and the State

Department of Natural Resources, which is funded by the Upper Great Lakes
Regional Commission.



meadow, and large tracts of woods. How do we provide sites for every-
one at reasonable costs without ruining the water and the wilderness?

PROPOSED SOLUTION: Co-ordinated planning and development of large
tracts of 3,000 acres or more as recreation clubs. Membership in a
club would be granted to purchasers of recreation sites, clustered

in small groups for elther camper-trailers, apartments, or small cot-
tages. In addition to a recreation clubhouse, various swimming facil-
ities and year round maintenance, the club would of fer hiking and
riding trails, archery and rifle ranges, boat and scooter rentals, and
social events, such as square dances or curling bonsplels. Annual
club dues would be less than $120 per site. Purchase of a site with
water, underground electrical, and septic services would begin at $2,4500
per site. Such a development could be located within 2 hours' drive
from Green Bay or The Fox River Valley or 4 hours from Miiwaukee.

Summary of Questions and Response

Readers were asked to respond to six major questions. There were 110 usable
questionnaires from all four ads. To focus responses, preferences were cate-
gorized by age of person filling in questionnaire as, a?under k0 years old

or b) 40 years old or more. The questions and simple percentages of response
follow.

1. One area of the club lands would feature private sites for sale for parking
3 camper-trailer or motor-camper, consisting of at least 6,000 sq. ft. of
land in a small semi-private cluster, complete with gravel pad for camper
and guest, electricity outlet, cold water outlet and short path to a toilet
and shower room serving only the cluster, all in a natural woodland setting
owned and maintained by the club. No structures of any kind could ever be
constructed on these sites. Prices: $2,500; dues $120.

2 of total % under 40 2 4o+
Just what we need 38 .39 37
Good but not for me 4s 46 45
Ridiculous 13 14 12
No Response 1] 02 06

2. Consider an area of Hollday town house and apartment cluster units avall-
able on a minimum 2 year lease with rent payable in advance each 6 months.
Each little residential unit would be furnished with basic built-in furni-
ture and indoor/outdoor lawn furniture, private patio and proximity to al)

club facilities. Design would be contemporary A frame, chalet and patlo
house styles. '

2 of total % under 40 . 4o+
Just what we need 26 29 24
Good but not for me &8 47 - hg
Ridiculous 17 20 14

No Response 08 03 14



3.

5.

Consider an area of detached homesites on the club grounds for smail
architecturally approved cabins, rustic style mobile homes or sectionals,

with underground wiring, water, and joint septic system. Price: $4,000;
annual dues $120 per half acre building site.

% of total % under 40 3 4o+
Just what we need 42 46 37
Good but not for me 35 32 37
Ridiculous 15 19 12
No Response 08 02 16
Owners of cabin sites would share equally in club benefits and responsi-
bilities with the owners of Camper pads and apartment units.
A. Would you buy a homesite under these rules?
% of total 2 under 40 % Lo+
Yes 66 75 57
No 23 17 29
No Response 11 08 14
B. Do you believe Camper owners and cabin owners would mix socially?
% of total % under 40 7 hu+
Yes 68 73 63
No 23 17 29
No Response 06 05 08
In this question, respondents were to circle those features they would use
in the community clubhouse. The percentage of responses per line |tem is
@ good index of what respondents want in the way of clubhouse facilities.
% of total Z under 40 2h0+
1. Indoor-outdoor heated pool 65 77 52
2. Sauna bath 42 53 30
3. Snack bar with beer 42 L4 4o
L. Supper club with bar 36 L 26
5. Rumpus room 32 37 26
6. Bussing to ski-areas 21 28 12
7. MHotel guest roomg 19 21 16
8. Card rooms 17 12 22
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6. In this question, respondents were to circle the five recreational features
that they or their families would use most often on the clubgrounds. Many
respondents listed more than five items. All items were included in the
analysis. The percentage of responses per line Item is a good index of
what respondents want in the way of recreational facilities.

% of total £ under 40 % Lo+
1. Swimming beach 85 90 80
2. Hiking on marked trails 67 66 69
3. Boat ramps ) 35 29 41
L. Natures courses 34 25 43
5. Boat rental 33 37 27
6. Riding stables 30 25 35
7. Supervised playground 28 b2 12
8. Tennis courts : 26 34 18
9. Outdoor skill classes 25 20 31
10. Rifle range 24 19 29
11. Golf driving range 22 22 22
12. Snowmobile trails 19 20 18
13. Indoor table games 15 05 25
14. Skeet shooting 15 07 24
15. Archery range 14 14 14
16. Shuffleboard 13 12 14
17. Snowmobile rentals 12 14 10
18. Motor scooter rental 05 07 02
19. Pony corral 02 02 02

Significant Conclusions

Despite the small number of responses, the pattern of responses is logical and
the magnitude of preference for some design items seems highly significant.
Those who filled in the questionnaire were genuinely interested in a recreation
site away from home which respected the natural environment even if that meant
an unconventional treatment. There were a significant number of responses from
people who did not complete the questionnaire but who protested any further
development of Wisconsin's north woods and who were in favor of interdicting
all roads into the northern half of the state.

1. B80% of the respondents thought a camper-trailer pad which they
could own was a good idea and half of those thought It was ''just
what we need.' Many included their name and return address for
Information where they could purchase the hypothetical development.

2. The apartment concept was not well received and the younger res-

pondents, perhaps those still living in apartments, were generally
strongly opposed. : '

3. . Relative to detached home sites subject to strict architectural

control on semi-mobile units, the younger market was most enthu-
sliastic.

L. The younger respondents were far more tolerant in their acceptance
of mixing camper owners and cabin owners than those over 40. But



still, 2 out of 3 saw no social problem in terms of the different
groups represented thus permitting sufficient density of develop-
ment to keep the dues relatively low for the club services provided.
At the same time, allowing many of the members of the cilub to use

a camper traller, leaves the familles free to take other vacation
trips and reduces the intensity of use for recreational faclilities
on any glven weekend.

5. Relative to recreational activities, it was significant that 2 out
of 3 were most enthusiastic about hiking on marked trails and nature
courses and that such advertising features as snowmobiles, motor
scooter rentals, archery, and shuffleboard were of little appeal.
Indeed there were many notes in the margins which were opposed to
anything with a gasoline engine polluting the woods with noise and
fumes. A supervised playground was the most significant feature
for the younger market after swimming and hiking.

6. Relative to clubhouse facilities, the younger set seems to antici-
pate more fall and winter usage and therefore a strong preference
for indoor pools, sauna bath, and a rumpus room for the kids on
rainy days. {ndeed, they look for a big night out with “a supper
club with bar' and being activists see little need for card rooms.
Still, only 1 out of 4 relate to skiing or at least to the need
for direct bus linkages to ski runs.

The survey suggests that there are a good many enlightened buyers who were
willing to accept unconventional design to achieve both a natural environ-
ment and a price they can afford. As usual in land development, the market
Is ahead of the typical developer.
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